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Public awareness 
 
WMO is committed to informing decision-makers and the public about the causes and 
impacts of climate change through social media channels and websites, outreach activities 
as well as regular interaction with journalists. 
 
WMO social media channels include: 

2.1 Twitter (149,000 followers) 
2.2 Facebook (460,000 fans) 
2.3 LinkedIn (30,000 followers) 
2.4 Instagram (98,000 followers) 
We regularly upload videos to our YouTube and Vimeo channels 

 
WMO uses simple animations and multimedia content to make our scientific content more 
understandable and accessible.  We have developed story maps for more dynamic 
interactive presentation of these annual reports. 
 
WMO’s Greenhouse Gas Bulletin is published ahead of COP negotiating sessions. 
It receives very widespread media coverage, and we endeavor to use this scientific bulletin 
to explain to the public that concentrations of carbon dioxide continually rise to record 
levels and have a long lifetime in the atmosphere, thus committing the planet to future 
warming.  
 
WMO’s annual State of the Climate report highlights the impacts of climate change in terms 
of extreme weather, rising temperatures, ocean heat and acidification, glacier retreat and 
ice melt, and cascading effects on health, ecosystems, food security and displacement. It 
generates an enormous interest in both online and social media and exceeds the reach and 
impact of all other reports. It is a reference for the UN System and is disseminated by all, 
regularly reaching several billion people and with online impressions of more than one 
million. 
 
WMO also spearheads the annual publication of United in Science, a synthesis report of the 
latest science on climate change to inform the General Assembly debates in September. 
 
WMO has expanded its communications department as we seek to strengthen our 
messaging to the public on the urgent need for mitigation and adaptation and to engage 
with youth on key issues such as climate and water. 
 
Wherever possible, our material is available in the six official UN languages. We make our 
graphics and visual content freely available.  
 
WMO also actively works with weather presenters, who have large public audiences, to 
inform and support their activities to communicate on climate change. 



 
 
2- International Cooperation 

 
WMO participates in the UN Communications Group, the UN Climate Communications 
Group, the UN Information Service in Geneva groups. It regularly coordinates and shares 
messaging with all UN partners. 

 
3.3 Media activities during COP sessions.  

 
WMO’s provisional report on the State of the Global Climate is always released at the start 
of COP, with press conferences and many media interviews.  WMO coordinates with both 
UN SG’s office and UNFCCC Executive Director to maximize impact. 

 
 


